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Topics

10-minutes presentation

1. Possible Models for Global Takaful Business

2. Innovation in Takaful Products (a case study)

3. Mission-driven Globalisation
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Direct Investment is not a must

1. Possible Models for Global Takaful Business

Creation of a New Venture

Takaful Window under existing network (subject to local regulations)

White Labelling Services

Retakaful as Risk-sharing Consultant
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Most of existing Takaful Operators are Composite

2. Innovation in Takaful Products (a case study)

A trial to develop the first Composite Takaful product
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Do not consider Globalisation merely as Business Opportunities

3. Mission-driven Globalisation

To sincerely serve all people especially Muslims in all parts of the world by 
our customer-oriented Takaful products with high-quality services

To promote Takaful as fair, transparent and effective measures of risk 
mitigation and investment
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For more details of the Composite product can be seen in:

Thank you for your attention

Atsuhiko Ayabe
General Manager, Research & Product Development

Hong Leong Tokio Marine Takaful Berhad

AtsuhikoAyabe@hltm.hongleong.com.my
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